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Suppl. EXAMINATION, 2021
(Optional Group–II : Marketing Area)

Paper First

PRINCIPLES OF MARKETING

Time : Three hours

Maximum Marks : 75

UkksV& lHkh ik¡p iz'uksa ds mÙkj nhft,A izR;sd bdkbZ ls ,d iz'u 
djuk vfuok;Z gSA lHkh iz'uksa ds vad leku gSaA
Attempt all the five questions. One question from

each Unit is compulsory. All questions carry equal

marks.

bdkbZ–1

 Unit–1

1. foi.ku feJ.k dk vFkZ crkb;s RkFkk bldks fu/kkZfjr djus okys
rRoksa dh foospuk dhft,A 
Give the meaning of Marketing mix and discuss the

factors determining it.

vFkok 
OR

vk/kqfud foi.ku vo/kkj.kk ls D;k le>rs gSa \ vk/kqfud
foi.ku vo/kkj.kk ds egÙo dks le>kb;sA
What do you understand by Modern Marketing

Concept ? Explain the significance of Modern

Marketing Concept.

bdkbZ–2

 Unit–2

2. cktkj foHkfDrdj.k fdls dgrs gSa \ cktkj foHkfDrdj.k ds
izeq[k vk/kkj D;k gSa \
What is market segmentation ? What are the criteria

for market segmentation ?

vFkok 
OR

miHkksDrk O;ogkj ls vki D;k le>rs gSa \ blds fofHkUu
fl)kUrksa dh foospuk dhft,A 
What do you mean by Consumer behaviour ? Discuss 

the various theories underlying it.

bdkbZ–3

 Unit–3

3. ewY; fu/kkZj.k ds dkSu&dkSu ls mn~ns'; gks ldrs gSa\ ewY; uhfr;k¡ 
fdrus izdkj dh gksrh gSa \
What are the objectives of Pricing ? Explain the

various types of Pricing Policy.
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bdkbZ–4

Unit–4

4. HkkSfrd forj.k ls vki D;k le>rs gSa \ O;kikfjd txr esa
bldh D;k mi;ksfxrk gS \ le>kb;sA
What do you understand by Physical distribution ?

What is its utility in the business world ? Explain.

vFkok 
OR

forj.k okfgdk ls vki D;k le>rs gSa \ forj.k okfgdkvksa ds
dk;ksZa dks le>kb,A
What do you understand by channel of distribution  ?

Discuss the functions of channels of distribution ?

bdkbZ–5

Unit–5

5. foØ; lao/kZu ls vki D;k le>rs gSa \ foØ; lao)Zu dh
fof/k;ksa dks la{ksi esa le>kb,A
What do you mean by Sales Promotion? Explain in

brief the methods of Sales Promotion.
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