
§·¤æ§ü / Unit-I

1. çß™ææÂÙ ×ð´ çßÂ‡æÙ ç×Ÿæ‡æ @Øæ ãñU? çßÂ‡æÙ ç×Ÿæ‡æ
·¤æð ÂýÖæçßÌ ·¤ÚUÙð ßæÜð ƒæÅU·¤æð´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What is marketing mix in advertising ?
Describe the factors affecting marketing mix.

¥Íßæ / OR
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çß™ææÂÙ ·ð¤ âæ×æçÁ·¤, ÙñçÌ·¤ °ß¢ ßñÏæçÙ·¤ ÂãÜé¥æð´
·¤è çßßð¿Ùæ ·¤èçÁ°Ð

Discuss social, ethical and legal aspects of
advertising.

§·¤æ§ü / Unit-II

2. °·¤ çß™ææÂÙ·¤Ìæü ·¤æð çß™ææÂÙ ×æŠØ× ¿éÙÌð â×Ø
ç·¤Ù-ç·¤Ù ÕæÌæð´ ·¤æ ŠØæÙ ÚU¹Ùæ ¿æçãU°? â×Ûææ§°Ð

What factors should be considered by an
advertiser while selecting a media ? Explain.

¥Íßæ / OR

çß™ææÂÙ ¥ÂèÜ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? ¥ÂèÜ
ç·¤ÌÙð Âý·¤æÚU ·¤è ãUæðÌè ãñU? ÂýˆØð·¤ ·¤æð â¢ÿæðÂ ×ð´
ÕÌæ§°Ð

What do you understand by an advertising
appeal ? What are the various kinds of
appeal ? Explain each one in brief.

§·¤æ§ü / Unit-III

3. çß™ææÂÙ ·ð¤ çßçÖ‹Ù ×æŠØ×æð´ ·¤æ ß‡æüÙ ·¤èçÁ° ÌÍæ
©UÙ·ð¤ »é‡æ °ß¢ Îæðáæð ´ ·¤æð ÕÌæ§°Ð

Describe the various media of advertising and
explain their merits and demerits.

¥Íßæ / OR
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çß™ææÂÙ ÕÁÅU @Øæ ãñU? çß™ææÂÙ ÕÁÅU ÕÙæÙð ·¤è
çßçÏØæ¡ ÕÌæ§°Ð

What is Advertising Budget ? Explain the
methods of preparing advertising budget.

§·¤æ§ü / Unit-IV

4. ßñØç@Ì·¤ çß·ý¤Ø ·ð¤ ¥Íü °ß¢ ×ãUˆß ·¤æ ß‡æüÙ
·¤èçÁ°Ð §â·¤è âè×æ¥æð´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Discuss the meaning and importance of
personal selling. Describe the limitations of
personal selling.

¥Íßæ / OR

çß·ý¤Ø â¢ßÏüÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çß·ý¤Ø
â¢ßÏüÙ ·¤è çßçÏØæð´ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

Define Sales Promotion ? Explain various
methods of sales promotion.

§·¤æ§ü / Unit-V

5. çß·ý¤Ø ÂýÕ¢Ï âð @Øæ ¥æàæØ ãñU? çÙØæðçÁÌ ¥Íü-
ÃØßSÍæ ×ð´ §â·¤è Öêç×·¤æ ÕÌæ§°Ð

What is meant by sales management ? Narrate
its role in a planned economy.

¥Íßæ / OR
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çß·ý¤Ø ·¤ç×üØæð´ ·ð¤ ·¤æØü çÙcÂæÎÙ ·¤æ ç·¤â Âý·¤æÚU
×êËØæ¢·¤Ù ç·¤Øæ Áæ â·¤Ìæ ãñU? â×Ûææ§°Ð

Explain the method of evaluating the
performance of salesman.
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