
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ @Øæ ãñU? ¥æÁ ·ð¤ ¥õlôç»·¤ ·¤ÜðßÚU ×ð´
§â·ð¤ Üÿæ‡æô´ °ß¢ ×ãUˆß ·¤ô SÂcÅU ·¤èçÁ°Ð

What is Marketing ? Explain its characteristics
and importance in the present day industrial
structure.

¥Íßæ / OR
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ÙôÅU Ñ âÖè ÂýàÙæð ´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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çßÂ‡æÙ çÙØôÁÙ âð ¥æÂ @Øæ â×ÛæÌð ãñ´ U? §â·ð¤
©UgðàØ ¥õÚU Âýç·ý¤Øæ ·¤ô âçßSÌæÚU â×Ûææ§°Ð

What do you mean by Marketing planning ?
Discuss its objectives and process in detail.

§·¤æ§ü / Unit-II

2. çßÂ‡æÙ ÂØæüßÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
ÂØæüßÚU‡æ ·ð¤ ×éBØ Ìˆß ·¤õÙ-·¤õÙ âð ãñ´U? çßßð¿Ùæ
·¤èçÁ°Ð

What do you understand by Marketing
environment ? What are the major components
of Marketing environment ? Discuss.

¥Íßæ / OR

çßÂ‡æÙ ¹‡ÇU·¤ÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
ÂØæüßÚU‡æ ·ð¤ ×éBØ Ìˆß ·¤õÙ-·¤õÙ âð ãñ´U? ÕÌæ§°Ð

What do you understand by Market
Segmentation ? What are the main elements
of Marketing environment ? Explain.

§·¤æ§ü / Unit-III

3. Ò©UˆÂæÎ ÁèßÙ-¿·ý¤Ó âð ¥æÂ @Øæ â×ÛæÌð ãñ´U?
ç·¤âè ©UˆÂæÎ ·ð¤ ÁèßÙ-¿·ý¤ ·ð¤ ·¤õÙ-·¤õÙ âð
×éBØ ¿ÚU‡æ ãUôÌð ãñ´ U ¥õÚU ©UÙ·¤æ ÂýÕ¢Ï ·ñ¤âð ç·¤Øæ
ÁæÌæ ãñU?
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What do you mean by ‘product life cycle’ ?
What are the gradual stages in the product
life cycle of a particular product and how are
they managed ?

¥Íßæ / OR

çÙ`ÙçÜç¹Ì ·¤ô çßSÌæÚUÂêßü·¤ â×Ûææ§° Ñ

(a) ©UˆÂæÎ ÚðU¹æ

(b) ©UˆÂæÎ âÚUÜè·¤ÚU‡æ

(c) ©UˆÂæÎ çßçßÏè·¤ÚU‡æ

Explain the following in detail :

(a) Product line

(b) Product simplification

(c) Product diversification

§·¤æ§ü / Unit-IV

4. ×êËØ ÙèçÌØô´ âð ¥æÂ @Øæ â×ÛæÌð ãñ´ U? §Ù ÙèçÌØô´
·ð¤ çßçÖ‹Ù Âý·¤æÚUô´ ·¤è çßßð¿Ùæ ·¤èçÁ°Ð

What do you mean by price policies ?
Describe the various types of these policies.

¥Íßæ / OR

°·¤ ©UˆÂæÎ ·ð¤ ×êËØ çÙÏæüÚU‡æ ·ð¤ çÜ° çÁÙ ×éBØ
Ìˆßô´ ÂÚU ¥æÂ çß¿æÚU ·¤Úð ´U»ð´, ©UÙ·¤ô â×Ûææ§°Ð
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Explain the major factors that you would take
into consideration while pricing a product ?

§·¤æ§ü / Unit-V

5. çßÌÚU‡æ ßæçãU·¤æ¥ô´ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÌÚU‡æ
ßæçãU·¤æ¥ô´ ·ð¤ Âý·¤æÚU °ß¢ ·¤æØôZ ·¤æ ß‡æüÙ ·¤èçÁ°Ð

What do you understand by channels of
distribution ? Explain the types and functions
of channels of distribution.

¥Íßæ / OR

ÖõçÌ·¤ çßÌÚU‡æ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? ÖõçÌ·¤
çßÌÚU‡æ ÂýÕ¢Ï ·ð¤ ×ãUˆß ·¤ô â×Ûææ§°Ð

What do you understand by physical
distribution ? Explain the importance of
physical distribution.
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