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ED–2069 

M. Com. (Final) EXAMINATION, 2021 

(Optional Group—A : Marketing) 

Paper First 

MARKETING MANAGEMENT  

Time : Three Hours 

Maximum Marks : 100 

uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foi.ku i;kZoj.k ls vki D;k le>rs gSa \ foi.ku i;kZoj.k dks 

izHkkfor djus okyh vkUrfjd ,oa cká ‘kfDr;ksa dk foospu 

dhft,A 

What do you understand by Marketing Environment ? 

Discuss the internal and external forces which affect 

marketing environment. 
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vFkok 

(Or) 

foi.ku dks ifjHkkf”kr dhft,A foi.ku dh vo/kkj.kk ,oa dk;ks± 

dh foospuk dhft,A 

Define Marketing. Explain the concept and functions of 

marketing. 

bdkbZ&2 

(UNIT—2) 

2- mRikn fodkl dks ifjHkkf”kr dhft,A blds izeq[k fl)kUrksa ,oa 

ykHkksa dks le>kb,A 

Define product development ? Explain its main elements, 

principles and advantages. 

vFkok 

(Or) 

iSadsftx D;k gS \ mlds dk;ks± ,oa uhfr;ksa ij foLrkj ls izdk’k 

Mkfy,A 

What is Packaging ? Explain fully the important function 

and policies of packaging. 

bdkbZ&3 

(UNIT—3) 

3- forj.k okfgdkvksa ls vki D;k le>rs gSa \ mu fofHkUu dkjdksa 

dk o.kZu dhft, tks fd forj.k ek/;e esa p;u dks izHkkfor 

djrs gSa \ 

What do you mean by Channels of distribution ? Discuss 

the various factors which influence the choice of channels 

of distribution.  
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vFkok 

(Or) 

fdlh dEiuh }kjk foif.kr oLrq ds ewY; fu/kkZj.k ij fdu ckrksa 

dk izHkko iM+rk gS] le>kb,A 

Which factors affect the pricing decision of marketable 

product taken by a company. 

bdkbZ&4 

(UNIT—4) 

4- foKkiu foØ; lao/kZu esa fdl izdkj lgk;d gksrk gS \ foKkiu 

ek/;e p;u ds fy, fdu ?kVdksa dks /;ku esa j[kk tkrk gS \ 

le>kb,A 

Discuss how advertisement helps in Sales promotion ? 

What are the factors that are considered in selecting 

advertisement media ? Explain.  

vFkok 

(Or) 

^oS;fDrd foØ;* ls vki D;k le>rs gSa \ O;olk; esa bldk 

D;k egRo gS \ bldh lhek,¡ crkb,A 

What do you understand by ‘Personal Selling’ ? What is 

its importence in Business ? Explain its limitations. 

bdkbZ&5 

(UNIT—5) 

5- foi.ku laxBu dh D;k vko’;drk gS \ ,d foi.ku laxBu dh 

lajpuk dks izHkkfor djus okys fofHkUu ?kVdksa dk o.kZu dhft,A 
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What is the need of a ‘Marketing Organisation’ ? 

Describe the various factors determining the structure of a 

marketing organisation. 

vFkok 

(Or) 

vUrjkZ”Vªh; foi.ku ls vki D;k le>rs gSa \ blds egRo ,oa 

vko’;drk dks foLrkj ls le>kb,A 

What do you mean by ‘International Marketing’ ? Explain 

its need and importance in detail. 
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